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Post Evaluation

Track Campaign effectiveness A new and exciting set of modules for evaluation of
and competitive performance advertising campaigns and competitive activity.

A completely new element to the ATR software range, the Post Evaluation

Understand competitors suite offers Networks and Agencies the ability to undertake detailed analyses

top line TV expenditure of clients and their competitor’s television advertising activity.

TARP weights, SOV Using converted data from Nielsen Media Research, the ratings are coupled
: : with competitive TV advertising expenditure and modules such as Adex,

levels and gain detailed Activity Pattern, Multi Campaign and Post Buy allow users to understand

strategic insight into competitors top-line television expenditure, TARP weights and SOV levels.

_ . Detailed insights like flighting strategies, program placement and r&f results
flighting and program can also be easily produced.

placement. Integration between modules allows you to run an Adex report for example
and then a simple Click ‘n go will take you directly to Multi Campaign to
view r&f results.

Reports can be customised in most modules and multiple reports can also be
generated from a single run.

Analysis can be easily run on a Sector, Category, Client or Product.
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